
NOTES 
Retail and Consumer Sciences 

 
 
1. Natural Science Electives: Please use the General Education requirement lists in the Undergraduate Catalog to 

choose courses.   
 
2. Arts and Humanities Electives: Please use the General Education requirement lists in the Undergraduate Catalog to 

choose courses.   
 
3.  Social Science Electives: Please use the General Education requirement lists in the Undergraduate Catalog to   

choose courses.   
 
4. Cultures and Civilizations: Please use the General Education requirement lists in the Undergraduate Catalog to 

choose courses.   
 
5. Select RCS electives from the following courses: HRT 425; Materials, Science, & Engineering 220; RCS 320, 411, 

412, 415, 421, 480, 482, 484, 493, 495, 497.  
 
6.    All 300 level Business courses must be taken at UT. 
 
7.    Students must complete a Business Minor Course Request Form to be added into Business Administration 201, 

Marketing 300, Management 300 and Finance 301.  Please see front page for prerequisite information.  The form 
can be accessed online at http://bus.utk.edu/undergrad/Tools.htm.   

 

Progression Standards 
 
Criteria for progression into the program 
  
 Students should apply for progression into their major after completing RCS 210, and prior to entering  

RCS 390.  Applications for progression are available in the department office.  
 

 
 
Criteria for progression into the major: 
  
1. Cumulative GPA of 2.3/4.0 or greater with a minimum of 30 semester hours. 
  
2. Grade of “C” or better in the following courses: 
      All Retail and Consumer Sciences courses. 
 
3.   

     
Completion of English 101-102 and Math 125. 
 

4. Complete 300 post-secondary school hours of industry-related work for the chosen major. A list of 
appropriate work experiences is available in the department office or online at 
http://csm.utk.edu/ug/default.html. 
 

5.   Applications are available in the departmental office (JHB 110) or online at 
http://csm.utk.edu/ug/default.html.   

For graduation, students must earn a “C” or better in all Retail and Consumer Sciences courses. 
 



 


