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Registration Information for Training Course 
 

Applications of Advanced Industrial 
Statistics  

for Forest Products Manufacturers 
 

Conducted by 
Timothy M. Young 

at 
The University of Tennessee 

Tennessee Forest Products Center 
Knoxville, TN 

 
February 19, 20, 21 and 22. 2008 

 
• General Course Outline 

 
Feb. 19:    Day 1 starts at 8:15 am and concludes at 5:00 pm 

The University of Tennessee  
Forest Products Center Conference Room 
Knoxville, TN 
Note:   A University of Tennessee van will pick up candidates in front of 

the Crown Plaza Hotel at 8:00 a.m. 
 

Feb. 20:    Day 2 starts at 8:15 am and concludes at 5:00 pm 
The University of Tennessee  
Forest Products Center Conference Room 
Note:   A University of Tennessee van will pick up candidates in front of 

the Crown Plaza Hotel at 8:00 a.m. 
 
Feb. 21:    Day 3 starts at 8:15 am and concludes at 5:00 pm 

The University of Tennessee  
Forest Products Center Conference Room 
Note:   A University of Tennessee van will pick up candidates in front of 

the Crown Plaza Hotel at 8:00 a.m. 
 

Feb. 22:    Day 4 starts at 8:15 am and concludes at 4:00 pm 
The University of Tennessee  
Forest Products Center Conference Room 
Note:   A University of Tennessee van will pick up candidates in front of 

the Crown Plaza Hotel at 8:00 a.m. 
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• Weather  
 

Weather in February in Knoxville will range from 30°F to 50°F in the evenings to highs from 
50°F to 60°F during the day.  Candidates are encouraged to dress appropriately.  A University of 
Tennessee van will be available at the end of class sessions to drive candidates back to the hotel. 
 

• Lodging & Meals (Registration Fee) 
 

Guaranteed Reservations will be made for each participant at the:  
Crown Plaza Hotel 
401 W. Summit Hill Dr. 
Knoxville, TN 
865.523.7200 

  
 If you are traveling by car, a map will be sent to you. 
 
 If you are traveling by air, please me at tmypoung1@utk.edu or telephone at 865.946.1119 and a 

University of Tennessee van will greet you at Knoxville’s McGhee-Tyson airport (Note: the UT 
airport shuttle will run until 8:00 pm EST on Monday, February 18, 2008). 

 
 Participant’s lodging and meal expenses are included in the $3,600 course registration. 
 
 Candidates are encouraged to dine together to encourage discussion and learning of assigned 

cases and projects.  Tim Young will dine with class candidates each evening.  Wood Scientists 
from the Forest Products Center may dine with candidates to discuss wood-related questions. 

 
 
• Course Materials 
 

Each participant will be provided with a training manual, 5 textbooks, calculator, ruler, paper and 
pencils.  We will use JMP 6.0, Minitab Release 14, Statistica 5.5, SPC-IV 4.01 and Excel 2003.  
Participants are encouraged to bring data sets from their mills for discussion and analysis at the 
end of each day. 
 

• On-Line Registration 
 

http://www.spcforwood.com/ 
 
The class size will be limited to 8 candidates.  This is a PC-based course; every participant will 
have access to a PCs and laptops in the Forest Products Center PC lab. 
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