Personnel...

AIM-AG personnel
represent over 40 years of
combined research and
industry experience. The
personnel in AIM-AG have
conducted economic
research projects
representing in excess of
$2 million.

Burton C. English,
Professor; Ph.D. Iowa
State, 1981.

Production economics,
quantitative methods,
regional and resource
economics, research
methodology, agricultural

policy

Kimberly L. Jensen.
Professor; Ph.D. Oklahoma
State, 1986. Market
analysis of high value and

environmental economics,
international trade.

Contact Us...

Burton English or Kimberly
Jensen

Agri-Industry Modeling and
Analysis Group
Department of Agricultural
Economics

302 Morgan Hall

The University of
Tennessee

Knoxville, TN 37996-4518

Phone: 865-974-3716
Fax: 865-974-4829
Email:
benglish@utk.edu
kjensen@utk.edu
Jjmenard@utk.edu

Visit our WWW site at:
http://web.utk.edu/~aimag/

AIM-AG

Agri-Industry Modeling &
Analysis Group

Our Mission...

To assess and project the

opportunities for and economic
impacts of agri-industry
development in Tennessee.

value-added agricultural
products, international
marketing, agribusiness.

Department of Agricultural
Economics

Institute of Agriculture

B university of Tennessee
Jamey Menard, Research
Associate; M.S. University
of Tennessee, 1981. Farm
management,




(2)

AIM-AG is a research group established in 1998 as part of the Department of Agricultural Economics.

AIM-AG...

Evaluates the
impacts the agricultural
and forest products
industry have on the
state's economy and the
economies of regions
within the state using
TN-AIM (Tennessee
Agri-Industry Model), an
economic modeling
system;

Conducts "what-if"
scenarios designed to
evaluate the impacts
that occur from
development of selected
value-added industries
in the state and regions
within the state;

Conducts research
studies on market
growth opportunities for
value-added or high-
value agri-industry
products;

Analyzes market
potential and feasibility
for value-added or high-
value products produced
or processed within the
state;

Provides market
information and
prospectus studies to
aid industrial
recruitment and
development.

Clientele...

Agribusiness decision-
makers

Producer and processor
organizations

Economic and
community development
leaders

Policy makers

Local, county, and state
governments



